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\
SECURING

the di‘gital zunway

The Middle East has embraced digitalisation early to do away with attacks from cybercriminals. To brace for dangers
ahead the companies should stand at the forefront, proving that preparedness defines true digital resilience. As air
cargo transforms, the key lies in public and private sectors collaborating to give a unified response.

4 CARGOtalk November 2025 WWW. com




'Dr Shehara Fernando

ybersecurity in air
cargo industry has
emerged as one of the

most pressing challenges of
the digital era. With automa-
tion, blockchain tracking, and
cloud-based = documentation
becoming standard practices,
the industry is facing an un-
precedented level of exposure
to cyber threats.

Attackers exploit vulner-
abilities within interconnected
systems, targeting flight man-
agement software or freight
forwarding databases. In re-
cent years, cybercriminals
have developed deceptive
phishing campaigns, creating
near-identical replicas of le-
gitimate freight portals to steal
data such as cargo manifests,
customer details, and payment
information. Such breaches
lead to financial losses, dis-
rupt global supply chains, and
erode customer trust.

COVERSTORY M

.

The Middle East has em-
braced digitalisation early

“to enhanceoperational—effi—

ciency -across its air, sea, and
land™ transport sectors. This
approach, however, requires
cybersecurity frameworks to
protect its infra. The key lies in
the unified response — where
both public and private sec-
tors collaborate to mitigate cy-
ber threats through advanced
monitoring, Al-driven threat
detection, and rapid response
systems.

For instance, during the re-
cent global ransomware attack
that disrupted air traffic world-
wide, Middle Eastern operators
were able to contain the im-
pact. Their preparedness and
investment in cybersecurity re-
silience positioned them ahead
of other regions. As air cargo
ops continue to evolve, main-
taining digital trust and data
protection will remain central
to sustaining the region’s lead-
ership in global logistics.

www.cargotalkgee.com
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No data to suggest air
cargo is vulnerable

It is fair to say that

every system im-

plemented in the

air cargo industry

should be consid-

ered  vulnerable,

and every access

point or integra-

tion process an

increased threat of

illegal interference

or access. There is  Glyn Hughes

no data available Director General

that suggests the T/4CA

air cargo indus-

try is more at risk

compared to others. The key is to remain
vigilant, = improve  processes  and
undertake regular systematic tests to
identify weaknesses.

LL The key is to remain
vigilant, improve
processes, and undertake
regular tests to identify
weaknesses.”

Data breaches, system
hacks can disrupt ops

Cargo manage-

ment systems,

booking plat-

forms, and cus-

toms processes are

increasingly  digi-

tal, making them

vulnerable to cy-

berattacks.  Data

breaches, ransom-

ware, and system

hacks can disrupt  Zameer Marikkar
operations. Regu- Chief Commercial Officer
lar security audits, £ Cargo

cc Regular security
audits, encryption, and
employee training are
essential to safeguard
sensitive data.”

encryption, and staff training are a must
to safeguard data, ensure operational
continuity, and maintain trust across the
network. Digitalisation and automation
enhance efficiency through speed, accu-
racy, and transparency.

6 CARGOtalk November 2025
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Automation opens way
for potential breach

With cargo ops be-
coming more digi-
tal, the threat of
cyberattacks is also
increasing. Cargo
management sys-
tems, booking
platforms, and cus-
toms processes are
vulnerable  with-
out cybersecurity
measures.  While
digitalisation and
automation  have

Azimi AS
Managing Director
Azimi Cargo and Logistics

LL Investment in
advanced cybersecurity
protocols ensures that
the clients’ data

is protected.”

improved efficiency, they open new ave-
nues for potential breaches. Investment in
advanced cybersecurity protocols ensures
the protection of our clients’ data.

COVERSTORY W

Cybersecurlty protects
firm’s name and data

Hackers can ex-
ploit weak secu-
rity points to steal
information, alter
shipment details,
or disrupt ops,
causing financial
losses, damage a
company’s reputa-
tion, and customer
trust.  Digitalisa-
tion and automa-
tion have increased
vulnerability as
more systems are
connected online.
Without proper cybersecurity measures,
hackers can easily access sensitive data
and disrupt operations, creating risks for
firms and customers.

Razmal Assen
Executive Director
Scanwell Logistics

LL Hackers can exploit
weak security points to
steal info, alter shipment
details, causing losses

to a firm.”

www.cargotalkgeec.com
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Training, preparedness
vital for cybersecurity

Cyber attacks can
range from ran-
somware that
disrupts not only
flight operations
but also causes
sensitive data
breaches, or system
manipulation, de-
laying cargo clear-
ance. Continuous

staff training and  Abid Hamza
incident response GM, Business Development
Fast Logistics

readiness strength-
en defences. In an
era where cargo
integrity underpins international trade,
robust cybersecurity is as significant as
physical security in safeguarding the air
cargo ecosystem.

LL Robust cybersecurity
is as significant as
physical security in
safeguarding the air
cargo ecosystem.”

Air cargo vulnerable
to ransomware

Air cargo ops rely
on highly connect-
ed systems — e-
AWB, IoT sensors,
and digital partner
networks — mak-
ing them vulnera-
ble to ransomware,
data theft, and
supply-chain  at-
tacks. Trellissoft AI
FZCO, a US-based
tech firm with a
branch in Dubai,

Severo D’Souza
Founder & CEO
Trellissoft

LL Its solutions include
IoT, secure e-freight
integration, vendor risk
management, and cyber
awareness training.”
safeguards the cargo ecosystem through
Al-driven cybersecurity, automation, and
resilience. Its solutions include 24x7 secu-
rity monitoring, 10T, secure e-freight in-

tegration, vendor risk management, and
cyber awareness training.

Digitalisation means
growth, but also risk

The very technolo-

gy that streamlines

air cargo opera-

tions can also open

doors to cyber

threats. Awareness

plays an important

role. Cybersecurity

is as much about

culture as it is

about code. As the |

air cargo industry  Rowan Coelho |
becomes more in-  GM, Air Freight
terconnecte d, the Consolidated Shipping
balance  between “Vi@LLC
efficiency and se-

curity becomes more significant than
ever. In the digital age, speed and security
must share the same track.

LL As the sector becomes
more interlinked, balance
between efficiency and
security is more crucial
than ever”

8 CARGOtalk November 2025
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Hl AWARDSTALK

d edition

The third edition of the Arabian Cargo
Awards, slated for 24 November at
the Embassy Suites by Hilton, Dubai,
will celebrate the achievements and
innovation of the Gulf region’s air cargo
and logistics sector. The who's who of
the industry will attend the ceremony.
DHL will be the Gold Partner, while
Etihad will be the Silver Partner for the
second consecutive time.

10 CARGOtalk November 2025 www.cargotalkgcc.com



AWARDSTALK H

back with a bang

™
! CT Bureau

he Arabian Cargo
Awards are all set to
unfold in the Middle

East later this month. Hailed
as the ‘Oscars’ of the industry,
the aim of the Arabian Cargo
Awards is to celebrate out-
standing excellence and mile-
stone achievements in the air
cargo and logistics industry.

With unbiased voting,
supported by a system of jury
judgment and public internet
voting, the event ensures rec-
ognition for those deserving
of the awards. It highlights
the achievements of indi-
viduals and companies, while
mirroring the growth and in-
novation happening in the
GCC region’s air cargo and
logistics sector.

With unbiased
voting, supported
by a jury judgment
and public internet
voting, the event
ensures recognition
for those deserving
of the awards

“This is not just an event;
it is a celebration of the spirit
of innovation, commitment,
and perseverance that defines
the industry. The Awards are
not just about fame, but about
impact. It is an opportunity to
recognise remarkable accom-
plishments, applaud tireless
endeavour, and inspire those
involved in pushing the bound-
aries of excellence. We recog-
nise and motivate the unsung
heroes of the cargo industry,
applauding them for their vital
services in these challenging
times,” SanJeet, Mentor, Ara-
bian Cargo Awards, said.

The evening will show-
case the sector’s finest talent
and companies, recognised
for their achievements. From

industry leaders to budding
innovators, the Awards high-
light the diverse talent driving
growth in air cargo.

DHL, the global leader in
logistics and express services,
has joined as the Gold Partner
for the Arabian Cargo Awards.

ACA highlights

the achievements
of individuals

and companies,
while mirroring

the growth and
innovation of the air
cargo sector

Commenting, Amadou Diallo,
CEO, DHL Logistics Middle
East DWC-LLC, said, “DHL is
a proud to partner of the ACA.
This partnership underscores
our commitment to excel-
lence in the cargo industry in
the Middle East and beyond”
Stanislas Brun, Chief Cargo
Officer, Etihad Airways, ex-
cited at partnering as the Silver
Partner, said, “The ACA cel-
ebrates the people shaping the
future of cargo industry. The
third edition is a testament to
the popularity of the Awards in
this region”

The ceremony also marks
the entry of Embassy Suites by
Hilton into the UAE, joining as
Arabian Cargo Awards’ Hospi-
tality Partner. #™

www.cargotalkgcc.com
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Drones are redrawing
the supply chain

The Gulf region is at the forefront of adopting drone tech to revolutionise the cargo and logistics sector. Once viewed
as experimental, drones have evolved into tools enhancing delivery efficiency and reducing emissions. From urban
logistics to remote area supply chains, drones are redefining how goods move across the region.

j?Dr Shehara Fernando

rone tech has become
a catalyst for change
within the Middle

East’s cargo and logistics eco-
system, revolutionising ops
with speed, precision, and
sustainability. The ability of
drones to deliver goods, bypass
traffic congestion, and access
remote locations is reshaping
traditional supply chains. The
Kingdom of Saudi Arabia, the
UAE, and Qatar are cham-
pioning drone integration as
part of their national visions
for digitalisation and sustain-

12 CARGOtalk November 2025

ability, aligning with broader
economic diversification goals
under Vision 2030.

Logistics firms are piloting
drone delivery projects to en-
hance last-mile efficiency and
reduce emissions, marking a
new era in cargo transport.
Beyond efficiency, the surge in
drone deployment is prompt-
ing creation of regulatory
frameworks to ensure safe and
secure airspace management.
Civil aviation authorities are
implementing policies that ad-
dress licensing, air traffic co-
ordination, and data security,

while fostering innovation.
These regulations safeguard
operations and encourage

The ability of
drones to deliver
goods, bypass
traffic congestion,
and access remote
locations is
reshaping

supply chains

investment, technological ad-
vancement, and building trust
within the logistics ecosystem.

The Middle East’s stance
on drone regulation is setting
global benchmarks, merging
innovation with governance
to ensure long-term sustain-
ability. As collaboration be-
tween governments, logistics
providers, and technology in-
novators deepens, drones will
continue to redefine cargo
movement — delivering a fu-
ture where efficiency, regula-
tion, and innovation soar to
greater heights together.

www.cargotalkgec.com



Cargo drones may not
replace air freight

Drone delivery ser-

vices offer a combi-

nation of sustaina-

bility and efficiency

for short distanc-

es. Cross-border

growth will be con-

tingent on harmo-

nised regulations,

shared airspace

safety, and govt

approvals or pro-

cesses. Most cargo

drones can carry
between 100-500
kg over 200-500
km, ideal for last-mile, or intercity deliver-
ies. Although drones may not be ready to
replace traditional air freight, they can be
part of the aviation freight supply chain.

Rizwan Kareem
Director, Air Freight Ops
ATS Shipping

LL Most cargo drones
can carry between 100-
500 kg over 200-500 km
— ideal for last-mile,

or intercity deliveries.”

Drones reduce fuel
dependency

Drone-based car-
go ops are usher-
ing in a new era
where sustainabil-
ity and efficiency
can work hand in
hand. By reduc-
ing fuel depend-
ency and enabling
faster  short-haul
deliveries, drones
reduce emissions
and complement CEO

traditional air cargo ~ Orbi Logistics

Yousif Najim

Cc Scalability depends on
harmonised cross-border
regulations to allow
seamless international
drone corridors.”

networks. Scalability depends on harmo-
nised cross-border regulations — airspace
safety standards and government-to-gov-

ernment approvals — to allow seamless
global drone corridors.

INSDESTORY M

Balancing sustainability
and efficient operations

The key to achiev-
ing this balance
lies in optimising
drone tech and op-
eration protocols.
Tech advance-
ments for sustain-
ability such as elec-
tric propulsion or
hydrogen-powered

drones achieve

near-zero opera- Marc Prasad

tional emissions. Regional Vice-President
ALSI Global

Regulatory hurdle
is the biggest barri-
er to realising large-
scale, cross-border drone cargo. Solutions
must focus on global harmonisation and
safety integration such as airspace safety
and integration.

LL Solutions must focus
on global harmonisation
and safety integration
such as airspace safety
and integration.”

www.cargotalkgeec.com
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No framework for
drones outside Europe

Cargo drone ops
enhance sustain-
ability and effi-
ciency by creating
direct, point-to-
point connections
by air, reaching
destinations  that
might not make
sense for tradition-
al air freight. Out-
side Europe, there
is no framework

for global drone
flights. Today’s car-
go drones are not

F |

. P

Svilen Rangelov
Co-founder and CEO
Dronamics

a replacement for freighters or container
ships. The Black Swan aircraft leads the
market with a capacity of up to 350 kg and

a range of 2,500 km.

c Today’s drones —
the ones Dronamics

have developed — are
not a replacement for

freighters.”

14 CARGOtalk November 2025
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DHL invests in tech, automation
to boost supply chain

With the Gulf region rising as a hub for the future of supply chains, firms are looking to strengthen their global
logistics networks. DHL Supply Chain is investing heavily in this market leveraging technology, automation, and
strategic partnerships to deliver end-to-end solutions, says Andries Retief, CCO, Europe, Middle East, and Africa.

™
I CT Bureau

How do you describe
the supply chain
environment this year?

It has been an incredibly dy-
namic year. We have seen
movements in trade pacts, and
geopolitical changes.

What is more encouraging
is how the companies such as
DHL have responded to meet-
ing customer needs, ensuring
supply chains keep moving and
supporting our clients. Over
the past five or six months, this
has been executed successful-
ly, particularly in the Kingdom
of Saudi Arabia (KSA) and the
UAE — which is the reason we
announced a €500 million in-
vestment there.

What drives this
investment in the
Middle East?

We see an opportunity to sup-
port companies that want
to strengthen their presence

Andries Retief

Chief Commercial Officer, Europe,
Middle East, and Africa

DHL Supply Chain

in these markets, whether
regionally or internation-
ally. The Middle East region
is an important part of the
future of supply chains, and
our investment is about
enabling growth and resilience
for our customers.

Can you elaborate
on the future of
warehousing?

Warehousing is a very criti-
cal component of the end-to-

end supply chain orchestra-
tion. It is essential to provide
visibility, resilience, and ef-
ficient product movement,
whether to consumers, hos-
pitals, e-commerce plat-
forms, or machinery sup-
pliers. We are in this future
already and the company is
shaping it through invest-
ments in automation, technol-
ogy, and sustainability, such as
carbon neutrality.

What are some
examples of the
technology DHL is
deploying?

We focus on 12 important
technologies in the DHL
facilities. = These technolo-
gies improve safety, such as
making handling of heavy
objects easier for employees,
while enhancing efficiency. It
is about collaboration between
people and robotics, which not
only improves employee expe-
rience but also makes them
more eager and excited about
working at DHL.

We are in this future
already and DHL is
shaping it through
investments in
automation, tech,
and sustainability,
such as carbon
neutrality

How are supply chains
evolving, and how

is DHL helping its
clients?

The supply chains have
become an element of our
strategy, and we are eager to
support our customers in this
change. We see this trend con-
tinuing, as the firms greater
flexibility, agility, stronger in-
ternational networks, more
scalability, and the ability to
position themselves closer to
the demand centres of their
end consumers. £

16 CARGOtalk November 2025

www.cargotalkgcc.com



JOIN AN EKQ.LU;S_WE GROUP
OF PROPERTIES WORLDWIDE
THAT SET THE,.GLDBAL

oy
| L |
- i
D'S GBLD STANDARD IN
TAINABILITY IS HERE
&GS TC CERTlFlCATIbN NOW IN INDIA

AUDI [ED BY :_.q.'!.__;_:,g LSTAR, CERTIFIED BY UCSL

— :‘:‘n.;l I -?-'r* :”1 . United w,;
STRONGER BRAN D. i . Certification c,-sTC

SMARTER SUSTAINABILITY. Jll Systems o

pppp



Smart electric boxes launched

to redefline logistics infra

With Aramex and Bahrain Post collaborating to introduce the Kingdom’s first network of electronic parcel boxes,
Bahrain’s logistics sector is entering a new era. The rollout streamlines last-mile delivery, enhances supply chain
efficiency, and fortifies regional trade, while reflecting Bahrain’s focus on digital infrastructure.

[
I CT Bureau

rameyx, the global logis-
tics and transportation
leader, and Bahrain

Post have deployed the elec-
tronic parcel boxes — a move
which is all set to redefine
Bahrain’s logistics infrastruc-
ture and support its advancing
trade ecosystem.

The duo have launched a
nationwide automated parcel
collection system to last-mile
delivery and strengthens Bah-
rain’s position as a regional
logistics hub. Owned by Bah-
rain Post and powered by Ara-
mex’s advanced technology,
the initiative includes secure
storage, real-time tracking,
and data-driven logistics man-
agement, ensuring efficient
delivery operations.

With e-commerce vol-
umes across the Gulaf Co-
operation Council projected

Yanal Anz
General Manager
Aramex Bahrain

to exceed US$ 50 billion by
the end of this year, the de-
mand for advanced logistics
solutions continues to
increase. Automated collection
systems such as these are likely
to reduce delivery costs by up
to 30 per cent and improve

efficiency across the sup-
ply chain — from customs
clearance to last-mile
fulfillment.

EFFICIENCY IN TRADE,
DELIVERY

By decentralising parcel dis-
tribution through electronic
boxes, Bahrain Post and Ara-
mex are reducing delivery bot-
tlenecks and increasing flex-
ibility for businesses engaged
in domestic and cross-border
trade. The new infrastructure
enhances delivery density and
optimises fleet utilisation,
contributing to lower emis-
sions and improved service

reliability.

Yanal Anz, General Man-
ager, Aramex Bahrain, said,
“This  collaboration marks
a step forward in Bahrain’s
logistics modernisation. By
merging with Bahrain Post’s
extensive national network
and Aramex’s technological
and operational ability, we are
developing smart infrastruc-
ture that supports trade facili-
tation and sustainable growth.
It reflects our shared vision to

The move is aligned
with the Bahrain’s
Economic Vision
2030, which
reinforces the govt’s
goal of fortifying the
transportation and
logistics sectors

position Bahrain as a leader in
logistics innovation across the
Gulf region.”

The move is also aligned
with the Bahrain’s Economic
Vision 2030, which reinforc-
es the government’s goal of
strengthening the transporta-
tion and logistics sectors as
pillars of national competitive-
ness. As Bahrain Post contin-
ues to digitise operations and
expand its logistics footprint,
the introduction of electronic
boxes shows how PPPs can
drive efficiency, sustainabil-
ity, and trade resilience in the
Middle East region. £

CAP

How will
automation and
data-driven logistics
redefine Bahrain’s
position as a regional
trade and supply
chain hub‘;

18 CARGOtalk November 2025
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Focus on competitive pricing
and services to keep edge

Dubai continues to be a hub in the air cargo and logistics sector across Asia, Africa, and the Middle East markets.
Since the city’s logistics landscape has experienced challenges and opportunities, Razmal Assen, Executive Director,
Scanwell Logistics, explains how trade patterns, regional hubs, and tariffs are shaping the industry.

[
I/ CT Bureau

ubai is a critical trans-
shipment hub with
more capacity for air-

lines and freighters. But with
increasing competition, coun-
tries such as the Maldives
and the Kingdom of Bahrain
appear as alternative points
for cargo. While Dubai’s in-
frastructure  continues to
strengthen, Scanwell Logistics
lays emphasis on the need to
stay competitive in pricing and
services to keep its edge.

This year, the logistics sec-
tor began with a slowdown
in Dubai, particularly in QlI,
due to reduced transshipment
volumes. The second quarter
showed signs of recovery, with
global trade shifts, driving new
opportunities. Razmal As-
sen, Executive Director, Scan-
well Logistics, said, “Q1 was
challenging for us because of
lower transshipment volumes.

Razmal Assen
Executive Director
Scanwell Logistics

Q2 has shown some recovery,
especially with shifts in the
apparel industry from China
to Africa”

Many companies are mov-
ing production units from
China to Africa, prompting
the firm to expand operations
in East Africa and explore
markets in Egypt and Jor-
dan. Business from India and

Bangladesh also picked up,
with Indian exports gaining
momentum despite US tariffs.
On the import side, Scanwell
Logistics secured new clients,
supporting more cargo move-
ment into Dubai and the UAE.

While the Kingdom of
Saudi Arabia has positioned
itself as a logistics destination,
Dubai continues to hold ad-
vantages in warehousing and
EoDB — it is a central hub for
distributing cargo to neigh-
bouring GCC nations, includ-
ing KSA and Qatar. Bahrain’s
focus on cost-efficient ser-
vices is influencing regional
trade patterns.

FUTURE PLANS

At present, focus is on high-
growth sectors such as ap-
parel, food products, EVs, and
pharma. The company, Assen
said, has captured significant
market share in the UAE’s food
sector, particularly from Sri

This year, the
logistics sector
began with a
slowdown in Dubai,
particularly in Q1,
due to reduced
transshipment
volumes

Lanka and India. China con-
tinues to be a strategic partner,
with initiatives such as the Belt
and Road influencing trade
flows into the Middle East,
East Africa, and Africa.

Despite global uncertain-
ties and tariff-related chal-
lenges, emerging trade routes,
regional hubs, and diversifi-
cation into new commodi-
ties provide new avenues for
growth. Dubai’s position as
a transshipment hub, com-
bined with expansion into
neighbouring markets, helps
the city navigate the evolving
logistics landscape. £

countries such
as Bahrain and the
Maldives emerging
as cargo points, how
can Dubai keep its
advantage?

www.cargotalkgcc.com
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Demand steadies in August,

Asia route grows

The Middle East has again proved its importance as a global air cargo hub in August 2025. Carriers in the region
recorded growth, supported by strong flows on the Middle East-Asia lane. While international cargo demand
increased 4.1% CTKs, capacity expanded by 4.3%, according to IATA.

e
I CT Bureau

lobal cargo demand
measured in cargo
tonne-kilometres

(CTKs) grew 4.1 per cent,
while international markets
performed slightly better at
5.1 per cent. Globally, ca-
pacity increased by 3.7 per
cent and by 5.5 per cent for
international operations.

One of the most notable
corridors was Middle East—
Asia, which surged 7.8 per
cent in August. This marks
six straight months of growth,
confirming the strength of this
vital route, as per the latest re-
port released by IATA.

Demand in the region rose
by 2.7 per cent, while capacity
increased by 4.3 per cent. The
cargo load factor reached 44.2
per cent, a slight improvement
of 0.2 percentage points year-
on-year.

“Volumes continue to grow
even as global trade patterns
change. Air cargo benefitted
from a shift from ocean cargo
for high-value goods as ship-
pers tried to minimise the risk
of tariff changes,” said Wil-
lie Walsh, Director General,
IATA.

The Middle East-Eu-
rope route dipped slightly by
0.8 per cent, but the overall

performance of the region
reflects its ability to balance
weaker flows with stronger
Asian connections. The in-
fra and connectivity of Mid-
dle Eastern hubs ensure the

One of the most
notable corridors
was Middle East—
Asia, which surged
7.8 per cent in
August, marking six
straight months

of growth

region continues to play a sig-
nificant role in international
cargo movement.

MARKET ENVIRONMENT

The global goods trade grew
by 5.4 per cent year-on-year
in July. Jet fuel prices in Au-
gust were 6.4 per cent lower
year-on-year, marking the 14
consecutive month of year-on-
year declines. Global manu-
facturing in August showed
optimism in the manufactur-
ing PMI, with a rebound to
51.75, the strongest reading
since June 2024. Sentiment
on the new export orders re-
corded at 48.73, reflecting cau-
tion amid tariff uncertainty.
Africa recorded the strongest
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Air cargo market in detail - August 2025

ASSOCIATONTALK W

August 2025 (year-on-year, %)

August 2025 (year-to-date, %)

World

share, %’
TOTAL
MARKET RO00
Africa 2.0
Asia Pacific 343
Europe 21.4
Latin
America and 2.9
Caribbean
Middle East 13.6
North. 258
America
International 87.3
Africa 2.0
Asia Pacific 30.6
Europe 21.0
Latin
America and 25
Caribbean
Middle East 13.6
North. 175
America

CTK ACTK CLF (%-pt)
4.1 3.7 0.2
11.0 123 -0.5
9.8 6.9 1.3
3.2 4.2 -0.5
2.1 5.0 -1.0
2.7 4.3 -0.7
-2.1 -1.0 -0.4
5.1 5.5 -0.2
11.0 11.8 -0.3
9.9 9.3 0.3
35 38 -0.2
37 5.1 -0.5
2.8 4.2 -0.6
0.1 1.7 -0.7

CLF (level) CTK
44.2 3.3
39.6 1.5
47.5 9.0
49.2 2.2
35.1 5.4
441 -2.0
38.4 -0.8
49.0 4.0
40.8 1.5
53.7 9.0
51.7 2.3
38.0 5.8
445 -1.9

45 2.0

ACTK CLF (%-pt) CLF (level)
35 -0.1 45.0
48 1.4 42.2
77 0.6 46.7
2.8 -0.3 525
5.3 0.1 36.2
2.0 -1.8 445

-0.4 -0.1 39.4
4.8 -0.4 50.2
42 1.2 43.6

10.1 -05 53.4
2.3 0 54.9
49 0.3 40.3
1.9 -18 44.9
17 0.1 46.8

Note 1: % of industry CTK in 2024

Note 2: the total industry and regional growth rates are based on a constant sample of airlines combining reported data and estimates for missing observations. Airline traffic is
allocated according to the region in which the carrier is registered; it should not be considered as regional traffic. Historical statistics are subject to revision.

increase, with demand up 11.0
per cent and capacity up 12.3
per cent. Asia-Pacific airlines
posted a 9.8 per cent increase
in demand and a 6.9 per cent
rise in capacity. European car-
riers saw demand grow by 3.2
per cent and capacity by 4.2
per cent.

With its airports
and airlines acting
as bridges across
continents, the Gulf
region is central to
this progress

Middle Eastern carriers
reported an increase of 2.7
per cent in demand and a 4.3
per cent increase in capacity.
Latin America and the Carib-
bean capacity went up 5.0 per
cent. North American carriers
were the only group to report
a decline, with demand down
2.1 per cent and capacity down
1.0 per cent.

TRADE LANE

HIGHLIGHTS

Air freight volumes in August
2025 increased across most
major trade corridors. Eu-
rope—Asia was the strongest
performer — with volumes
increasing by 13.0 per cent for
the 30™ consecutive month.
Middle  East—-Asia  lane

recorded a 7.8 per cent rise,
marking six straight months
of growth. North America
to Europe grew 7.8 per cent,
while Africa to Asia increased
8.4 per cent. Declines were
seen in Asia to North Amer-
ica, which dropped 2.2 per
cent. The August results con-
firm steady global growth in

air cargo. With its airports
and airlines acting as bridges
across continents, the region
is central to this progress.
Rising demand on ME-Asia
route highlights the region’s
enduring strength in the glob-
al supply chain and signals
that its role will remain cru-
cial in the months ahead. £
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(R Cargo launches mobile app
for smarter, seamless shipping

In today’s fast-paced logistics world, having
quick, easy access to shipment information
is crucial. Recognising this need, QR Cargo
has revamped its mobile app to offer
customers a seamless digital experience.
The enhanced mobile app enables users to
manage their shipments from anywhere,
at any time, improve transparency and
convenience across the journey.

L
I CT Bureau

14 I Vhe newly upgraded QR Cargo
Mobile App is designed to
give customers control over

their cargo shipments through a
powerful, user-friendly digital plat-
form. It enables users to book cargo,
track shipments in real time, view live
flight schedules, manage e-AWBs,
request quotes, receive timely noti-
fications, and access customer sup-
port directly from their smartphones
or tablets.

This launch is part of QR Car-
go’s broader digitalisation strategy,
aimed at reducing manual processes
and enhancing self-service capa-
bilities for its users. Customers who
are registered can now enjoy seam-
less access to the Digital Lounge
online booking portal, enabling
them to manage their bookings on
the go — from initial quotation to
final confirmation.

The QR Cargo Mobile App inte-
gratesfullywithQatar Airways Cargo’s
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Mark Drusch
Chief Officer Cargo
Qatar Airways Cargo

backend systems, setting a
new standard for online cargo
bookings. It offers key fea-
tures such as real-time ship-
ment tracking, instant book-
ing updates, digital document
uploads, push notifications,
personalised dashboards, and
24x7 customer support. Addi-
tionally, the app supports mul-
ti-user profiles, making it ideal
for freight forwarders, ship-
pers, consignees, and agents.

A well-designed
cargo app provides
customers with the
convenience they
expect — managing
their business
through their
mobile devices

INDUSTRYTALK

Mark Drusch, Chief Of-
ficer Cargo, QR Cargo, said, “A
well-designed cargo app pro-
vides customers with the con-
venience they expect — man-
aging their business through
their mobile devices. The app
streamlines ops, enhances effi-
ciency, and accelerates service
delivery. By placing our in-
dustry-leading Digital Lounge
in the palm of our custom-
ers’ hands, we’re empowering
them to manage every step of
their shipment journey with
us through a smooth, intuitive
mobile experience” £

« Provides customers
with full control over
cargo shipments

+ Users can book cargo
directly through the app

+ Real-time shipment
tracking available

« Live flight schedules
can be viewed

+ e-AWB management
is supported

+% Customers can request
quotes within the app
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Al Rais Cargo expands network,
strengthens warehousing

Al Rais Cargo has built facilities in Jafza and on the mainland, offering forwarding, air freight, and logistics services.
The firm handles cargo, from white goods to IT products, and links key markets across Africa, Europe, the US, and
India, says AS Farhan, AGM, Al Rais Cargo. He shares insights into how it is responding to changes in global trade.

e
I CT Bureau

he beginning of this
year was a rough one
for cargo and logistics

operations worldwide. Global
trade shifts, including US tar-
iff measures, created hurdles
for Al Rais Cargo. “We han-
dled cargo from India that
was cross-stuffed here before
shipping to the US. After a
brief slowdown, transit vol-
umes picked up again,” said AS
Farhan, AGM, Al Rais Cargo
Agencies. Rather than slowing
down, the company leveraged
the moment to adapt its op-
erations, exploring new trade
flows and strengthening its lo-
gistics network.

AS Farhan
AGM, Freight & Logistics
Al Rais Cargo Agencies

EXPANDING
LOGISTICS

Established in the UAE, with
facilities in Jebel Ali Free Zone
(Jafza) and on the mainland,

the company offers compre-
hensive freight forwarding
and logistics solutions, serv-
ing a wide range of custom-
ers across markets around
the world.

“In freight forwarding, we
handle both imports and ex-
ports through our global part-
ners and are part of networks
such as JCtrans, DF Alliance,
and Logisall,” added Farhan.

The logistics division man-
ages comprehensive 3PL and
4PL operations from a 12,000
sqm facility in Jafza, featuring
8,000 sqm of built-up space. It

+» Two facilities in Jafza
and one on the mainland
with 8,000 sqm
built-up area

++ Handles approximately
13,000 CBM and 8,500
pallet positions

+ Operates freight
forwarding and logistics
including 3PL and 4PL
services

«¢ Air freight handles 400
to 500 tonnes per month,
mainly to Africa

++ Growing air freight
volumes into Vietnham and
other Asian markets

++ Warehousing supports
large feeder cargo and
transit shipments

The company uses
its warehousing
network in order
to ensure seamless
cargo movement
and enhance
operational
efficiency

handles roughly 13,000 CBM
and 8,500 pallet positions,
with white goods forming the
majority of the cargo, and IT
products making up the rest.

AFRICA AND
BEYOND

Operating two Jafza facilities
and a mainland site devoted
to air freight and transit ship-
ments, the company uses its
warehousing network to en-
sure seamless cargo move-
ment and enhance operational
efficiency. “Warehousing gives
us a major advantage,” Farhan
said. “We manage large vol-
umes of feeder cargo from
across the world and handle
400-500 tonnes of air freight
into Africa every month”

Africa continues to be a
primary focus for the compa-
ny, with most cargo originat-
ing from the Far East and Eu-
rope. However, Al Rais Cargo
is also seeing strong growth in
other regions.

“The Europe-US route has
recovered well,” added Farhan.
“Additionally, we are seeing
increasing air freight volumes
into Vietnam, particularly Ho
Chi Minh and Hanoi, with sig-
nificant movement of informa-
tion technology products” £
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Global air cargo eyes 6—7%
orowth as peak season kicks off

Emerging as UAE’s only dedicated express cargo carrier, SolitAir positions itself as an emerging leader in global
freight operations, offering customised cargo handling, charter services, and e-commerce logistics support, says
Hamdi Osman, Founder and CEQ, SolitAir, as the airline marked the first anniversary of its inaugural flight.

e
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he global air cargo mar-
ket is on its way to a
hot Q4, with growth

predicted at 4 per cent. Hamdi
Osman, Founder and CEO
of SolitAlr, however, antici-
pates a stronger 6—7 per cent
rise, with early signs already
evident. Drawing on over
four decades of experience, he
noted that despite geopoliti-
cal tensions and the impact of
Trump’s tariff war, which tem-
porarily slowed business — the
outlook is now positive.

“We are past the ‘turbu-
lence’ and are moving towards
growth,” Osman said. With the
peak season officially kicking
off in September and October,
the airline is currently witness-
ing strong demand from new
markets and is actively explor-
ing ways to cater to them.

ASIA LEADING
DEMAND

Looking ahead to Q4, Asia
emerges as the region with
the strongest demand. With

Hamdi Osman
Founder & CEO
SolitAir

China, affected by tariff issues,
SolitAir is now actively ‘Con-
necting the Global South; by
focusing on the Indian Sub-
continent, the Middle East,
Africa, and Latin America. In
addition, rising requests from
Brazil and Africa emphasise
Africa and the Indian subcon-
tinent as key regions to watch
in 2026.

E-COMMERCE
SURGE

China’s market has felt the
impact of tariff fluctuations,

which caused a slight shift
in e-commerce dynamics.
Growth in certain segments
remains strong, with some ar-
eas experiencing a 300 per cent
surge, though at a slower pace
than before. “The UAE and
the Kingdom of Saudi Arabia
have captured a major portion
of this market, while Tirkiye
is emerging as a strong player
in e-commerce. Together, the
Tirkiye—China—UAE-Saudi
dynamics will have a ripple ef-
fect across Africa and our re-
gion,” the executive noted.

Dubai continues to serve
as a critical gateway to Af-
rica, the Indian subcontinent,
and the CIS, positioning it as
the nearest hub outside Chi-
na for regional access. Direct
shipping from China to the
Kingdom is unlikely to hurt
UAE operations owing to e-
commerce growth, which sup-
ports multiple routes. Airlines
are focusing on cargo, a trend
SolitAir views as complemen-
tary rather than competitive.
“It takes two to tango,” Osman
quipped, emphasising the im-

Direct shipping
from China to the
Kingdom may not
hurt UAE ops owing
to e-commerce
growth, which
supports multiple
routes

portance of partnerships in
the sector.

EXPANDING
OPERATIONS

SolitAir is moving toward
becoming a scheduled daily
cargo airline — a move aimed
at providing reliability in last-
minute situations or emergen-
cies. As the company looks
forward, its focus is on so-
lidifying daily cargo services,
expanding reach across the
Global South, and capitalis-
ing on e-commerce and trade
trends across Asia, Africa, and
the Middle East. #™
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DP World ties up with PayPal

digital payment gateway

DP World began the next phase of construction on its global HQ at Expo City Dubai. It also reached a pact with
PayPal to simplify cross-border digital trade payments. Together, these initiatives showcase the firm’s commitment to
shape the future of trade, combining sustainable physical infra with secure, fast, and transparent financial solutions.

£
I CT Bureau

P World recently
marked a milestone
with the completion

of the foundation of its new
eight-storey global headquar-
ters, a landmark designed to
embody innovation, sustain-
ability, and global connectivity.
Scheduled for completion in
2027, the 301,940 sqft facility
at Expo City Dubai is a hub for
collaboration and trade.

“The milestone is more
than just progress on a build-
ing. Our headquarters will

be a place where technology,
sustainability, and talent come
together to shape the future
of trade. In logistics, speed
and transparency mean every-
thing, and payments linked to
logistics are no different,” said
His Excellency Sultan Ahmed
bin Sulayem, Group Chairman
and CEO, DP World.

The building’s 10.45-me-
tre cantilever creates the im-
pression of floating above
the landscape, while fully
automated parking for 1,000
vehicles, including 100 EVs,
solar panels, and integrated

smart solutions, positions it
as a benchmark for sustain-
able workspace design in the
Middle East. At the heart of
the complex, the Flow Pavilion
and fountain from Expo 2020
Dubai will remain a perma-
nent centrepiece, symbolising
DP World’s mission: To make
trade flow.

DP World signed an agree-
ment with PayPal to create a
first-of-its-kind  digital pay-
ments platform for cross-
border trade. The initiative
enables merchants, exporters,
importers, and marketplaces

to complete transactions in
minutes rather than days.

The collaboration with
PayPal offers reliable options
for cross-border payments
that are faster and more trans-
parent than traditional sys-
tems, helping businesses run
efficiently across markets, His
Excellency added.

Her Excellency Reem Al
Hashimy, UAE Minister of
State for International Co-
operation and CEO of Expo
City Dubai Authority, wel-
comed DP Worlds move.
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DP World is
enhancing

Dubai’s position

as a logistics and
commerce hub,
backing businesses
worldwide with
secure trade ops

“Expo City Dubai was built
as a platform for innovation,
sustainability, and global con-
nection values that align with
DP World’s vision for the fu-
ture of trade;” she said. “Their
new HQ will stand as a sym-
bol of Dubai’s continued role
as a catalyst for progress and
collaboration worldwide”

“Global trade works best
when payments are fast, trans-
parent, and secure. That is
exactly what this partnership
with DP World is delivering.
Global businesses have been
underserved by traditional
cross-border payment sys-
tems. Today, we are setting a
new standard, Alex Chriss,
President and Chief Executive
Officer, PayPal.

LOGISTICSTALK W

(L to R) Alex Chriss, President and CEO, PayPal; Sultan Ahmed bin Sulayem, Chairman and CEO, DP World Group;
and Yuvraj Narayan, Group Deputy CEO and Chief Financial Officer, DP World

By combining state-of-the-
art infrastructure with digital-
first payment solutions, DP
World is enhancing Dubai’s
position as a global logistics
and commerce hub, support-
ing businesses worldwide with
efficient, secure, and resilient
trade ops. The new headquar-
ters and digital payments plat-
form exemplify DP World’s
mission to drive trade flow,
foster innovation, and empow-
er global commerce. ™

D —

¥ 10.45-metre cantilever
design creating a
floating appearance

¥ Automated parking
for 1,000 vehicles,
including 100 EVs

B Solar panels and smart
systems targeting LEED
Platinum certification

Digital Push

= DP World signs MoU
with PayPal to enhance
cross-border payments

¥ Transactions completed in
minutes instead of days

= Greater transparency,
security, and cost
efficiency for merchants
and marketplaces
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Logistics growth accelerates
amid supply chain needs

Europa Air & Sea, whose Dubai team has grown five-fold, is helping customers in the UAE to support their supply
chain requirements. Based near Dubai International Airport, Europa launched a weekly air freight service between
the UK and Dubai to increase trade between the two countries.

[
I CT Bureau

lobal logistics opera-
tor Europa Air & Sea
is celebrating its third

anniversary in Dubai. Provid-
ing efficiency and end-to-end
ownership over its customers’
supply chains, the firm is help-
ing customers within the UAE
explore untapped markets de-
spite challenging global eco-
nomic conditions.

In three years, the Dubai
team has grown five-fold and
has become an integral part
of Europa’s global air-sea divi-
sion. With direct connection
to Europa’s international of-
fices in the United Kingdom
(UK), India, and China, this
success has been supported
through important invest-
ments in business develop-

Nathan Lynn
General Manager, Dubai
Europa Air & Sea

ment and in-house customs
expertise, to better sup-
port UAE customers’ supply
chain needs.

Europa Air & Sea is based
near Dubai International Air-
port and is a specialist air and

sea freight company, and a di-
vision of UK-headquartered
Europa Worldwide Group.

“Businesses in Dubai have
faced several local and interna-
tional economic challenges re-
cently, with high competition,
increasing costs, and regional
instability causing disruptions
to key supply routes,” said An-
gus Hind, Director, Europa
Air & Sea.

Trade between the UK and
the UAE as a whole is stead-
ily increasing, according to
the British government. As
a result, we are seeing more
demand for a air cargo solu-
tion that encompasses the
entire end-to-end process,
from pick-up through to cus-
toms support and delivery of
the shipment on time.

Europa launched
a weekly air cargo
between the UK
and Dubai, which
due to success is
now operating a
structured twice-
weekly departure

To provide a market lead-
ing service between Europe
and the Middle East, Europa
launched a weekly air freight
consolidated service between
the UK and Dubai, which
due to success is now operat-
ing a structured twice-weekly
departure.

“Many of our UAE cus-
tomers were struggling to ac-
cess the right expertise when
trading with the UK and Eu-
rope, which is why we chose
to invest in our capability in
the region”

“Since we opened our
office in Dubai, we have seen
an increase in inter-office
movements, predominantly
with the UK, which has be-
come one of our biggest trade
lanes, along with the Far East
and India,” said Nathan Lynn,
General Manager, Dubai, Eu-
ropa Air & Sea.

“One customer, who man-
ages more than 2,000 stores
in the region, relies on us to
provide urgent air cargo for
promotion seasons. We also
collaborate with leading re-
tailers who need to move
cargo from Europe, the UK,
the US, and China across the
Middle East” ™
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Emirates to fortify Dubai cargo
ops with US$ 350 mn investment

Emirates NBD signed a US$ 350 million contract with Emirates Airlines to strengthen Dubai’s position as
an international air cargo hub. The agreement will help boost cargo capacity, improve efficiency across key
trade routes, reinforce Dubai’s link with markets worldwide, and improve global logistics operations.

e
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The US$ 350 million deal
signed between Emir-
ates NBD and Emirates
Airlines will fund the delivery
of two Boeing 777-200LRFs
(Long Range Freighters), ex-
pand Emirates SkyCargo’s
fleet, and enhance capacity to
handle growing global logis-
tics demand. The freighters
will enable faster, more effi-
cient services, and strengthen
Dubai’s  connectivity — with
Asia, Europe, Africa, and
the Americas.

“This transaction marks
Emirates NBD’s first dedi-
cated freighter mortgage-style
financing partnership with
Emirates Airlines. The agree-
ment contributes to economic
diversification, supporting the
UAE’s long-term growth as
a hub for trade and logistics,’
said Ahmed Al Qassim, Group
Head, Wholesale Banking,
Emirates NBD.

This is the first time Emir-
ates has used a direct mort-
gage-style financing structure
without an offshore Special
Purpose Company (SPC), sig-
nalling a paradigm shift toward
streamlined and cost-efficient
financing. The arrangement
supports long-term  cargo
growth, while providing

Ahmed Al Qassim, Group Head of Wholesale Banking, Emirates NBD and Michael
Doersam, Chief Financial & Group Services Officer, Emirates Group after inking the deal

This is the first time
Emirates has used

a direct mortgage-
style financing
structure without
an offshore Special
Purpose Company

operational control and flex-
ibility over fleet management.

“Our partnership with
Emirates NBD sets a precedent
for future collaborations. The
collaboration also supports
D33’s vision by strengthen-
ing and scaling up the airline’s

capacity and connectivity to
optimise trade flows and con-
solidate Dubai’s advantage on
the world stage,” said Michael
Doersam, Chief Financial &
Group Services Officer, Emir-
ates Group.

The freighters will also al-
low Emirates SkyCargo to ca-
ter to international cargo de-
mand and expand trade flows
across important global cor-
ridors. The transaction un-
derscores the UAE banking
sector’s capability in aviation
finance. By backing those
airlines with innovative,
large-scale financing, Emir-
ates NBD plays a crucial role
in supporting infrastructure
and enabling Dubai’s trade
ecosystem to flourish.

+ Two Boeing 777-200LRF
aircraft to expand Emirates
SkyCargo’s fleet

+«» Deal enhances Dubai’s
role as a global logistics
and trade hub

+ First direct mortgage-
style aircraft financing
for Emirates without
an offshore SPC

+ Fortifies freight capacity,
connectivity across
Asia, Europe, Africa,
and the Americas

« Supports UAE’s
economic diversification
and long-term trade growth

As global trade volumes
continue to increase, collabo-
rations like these are extreme-
ly important to keep Dubai
at the forefront of aviation and
logistics sectors. The deal also
strengthens Emirates SkyCar-
go’s capability and reinforces
the UAE’s strategic position as
a central hub connecting glob-
al markets. £
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AeroNet pushes innovation,
sustainability in air cargo

Ludovic Coatmellec, Chief Executive Officer, AeroNet, says the company objective is to set new standards in
safety, efficiency, and sustainability in environmental responsibility. By partnering with Greenly, it aims to check and
reduce carbon emissions across all operations.

e
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udovic Coatmellec,
I CEO, AeroNet, said,

“Our expansion into new
regions, including our recent
steps in the US, reflects our
commitment to be closer to
our clients and support them
where they operate”

AeroNet pairs this
global growth with in-
vestments in R&D, creat-

ing lighter, stronger, and
more sustainable solutions,
while reducing total cost of
ownership and supporting en-
vironmental goals.

One of AeroNet’s inno-
vations is the air cargo pal-
let equipped with a remov-
able seat track. Damaged seat
tracks can now be replaced in
just five minutes by remov-
ing three rivets, instead of re-
placing the entire base extru-
sion — a process that took 45
minutes. The standard 13-inch

Ludovic Coatmellec
CEO
AeroNet

seat track reduces shipping
and storage costs, while digi-
talised repair processes and
digital departmental work-
flows streamline operations
and cut environmental impact,

he added.
SUSTAINABILITY IS KEY

Stressing the importance of
sustainability, Coatmellec
said, “AeroNet is committed
to measuring, managing, and

AeroNet pairs the global growth with
investments in R&D, creating lighter,
stronger, and more sustainable solutions

reducing the environmental
impact of its operations and
products. We have partnered
with Greenly, a premier sus-
tainability = consultancy, to
implement GHG Protocol”
Through this partnership, Aer-
oNet has adopted a structured
framework to check and re-
duce carbon emissions across
all operations.

AeroNet’s advantages in-
clude European Union Avia-
tion Safety Agency (EASA)
and Federal Aviation Admin-
istration (FAA)-certified prod-
ucts, international produc-
tion locations, flexible order
management, and cargo net
repair service, which extend
product life and support op-
erational efficiency. AeroNet’s

priorities over the next five
years, he added, would focus
on developing safer, more sus-
tainable products, increasing
international production ca-
pacity, and serving both exist-
ing and new markets more effi-
ciently. Through these efforts,
the company focuses to play a
significant role in shaping the
future of international air lo-
gistics, setting higher bench-
marks in safety, efficiency, and
environmental  stewardship,
Coatmellec said. £™

Air cargo pallet with
removable seat track
reduces repair time from
45 minutes to 5 minutes

Standard 13-inch seat track
lowers shipping, storage,
and labour costs

Sustainability with digital
repairs and GHG Protocol
partnership with Greenly

EASA and FAA-certified

products ensure safety,

durability, and industry
compliance

Cargo net repair services
extend product life and
enhance operational
efficiency
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Enhancing KSA supply chain
efficiency to boost African trade

DIP Angola is set to revive KSA's trade in Africa, serving as a gateway for businesses eyeing the continent’s fast-
growing markets. Providing advanced infra, regional connectivity, and access to high-demand sectors enables Saudi
enterprises to expand ops and capitalise on emerging opportunities in Africa.

e
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'IVrade in the Kingdom
of Saudi Arabia (KSA)
is poised to enter a
new era, with DIP Angola
set to strengthen the King-
dom’s footprint in Africa by
serving as a key gateway
for Saudi businesses target-
ing the continent’s rapidly
expanding markets.

The initiative follows
DIP Angola’s participation
in the Angola-Saudi Arabia
Business Mission in Riyadh,
coordinated by the Chamber
of Commerce and Industry
Angola—Saudi Arabia. The
mission brought together sen-
ior Angolan public and private
sector representatives, provid-
ing a platform for DIP Angola
to link directly with Saudi govt
institutions, investment funds,
and stakeholders.

Omar Al Mesmar, Board
Director, Dubai Investments
International Angola LDA,
highlighted  the  project’s
significance for Saudi inves-
tors: “DIP Angola is a pivotal
gateway for Saudi firms look-
ing to capitalise on Africa’s
emerging opportunities. We
are engaging with organisa-
tions looking to formalise
investments, providing KSA
enterprises with access to
sectors, including agribusi-
ness, pharma, petrochemicals,
and logistics. This aligns with
Saudi Arabia’s Vision 2030
to diversify trade partner-
ships and expand investments
across Africa’

Located in Dande Prov-
ince, 50 km from Luanda,
DIP Angola is in an area of
2,000 hectares and draws its
inspiration from the Dubai

(Second from Left) Omar Al Mesmar, Board Director, Dubai Investments International Angola LDA along with other officials. DIP Angola
serves as a strategic market entry hub for Saudi manufacturers and investors

The move promises
to enhance supply
chain efficiency,
help in bilateral
trade, and enable
Saudi enterprises to
scale ops across
African nations

Investments Park in the UAE.
The economic zone offers
advanced industrial and lo-
gistics infra, commercial real
estate, and social ameni-
ties, designed to lower entry
barriers and provide seam-
less access to Angola’s mar-
kets. Early tenant uptake
reflects confidence in the

zone as a secure and efficient
investment destination.

DIP Angola provides Saudi
investors more than just physi-
cal infrastructure. It serves as
a regional hub linking busi-
nesses and manufacturers to
Angola’s growing industrial
base, while acting as a re-ex-
port and distribution point to
the Southern African Devel-
opment Community (SADC)
and broader Central African
markets.

The move also promises to
enhance supply chain efficien-
cy, help in bilateral trade, and
enable the Saudi enterprises

to scale operations across
multiple African countries
from a single base. With

these advantages, DIP An-
gola positions Saudi Arabia

=" Angola to expand their

businesses to seize new op-
portunities in high-demand
sectors, build long-term re-
gional partnerships, and ex-
pand their footprint across the
African continent. £

& CAP
9\5
3

How can
KSA enterprises
leverage hubs like DIP

footprint across
Africa?

]
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Rivadh Air’s cargo ops to be
fortified by Unilode Aviation

Riyadh Air has signed a strategic agreement with Unilode Aviation Solutions, a global leader in Unit Load Device
(ULD) management, maintenance and repair. The partnership will play a key role in building Riyadh Air’s operational
backbone for both baggage and air cargo handling.

e
I CT Bureau

he agreement covers
the supply and man-
agement of new light-

weight and durable ULDs de-
signed to improve efficiency
and support fuel savings. They
will be fully digitised using
Bluetooth-enabled tracking,
integrated with Unilode’s glob-
al reader infrastructure. Sup-
ported by Unilode’s manage-
ment model and repair/MRO
network, Riyadh Air will have
access to ULD lifecycle man-
agement, reinforcing cargo re-
silience as the airline scales up.

This ensures real-time vis-
ibility, stock optimisation, and
condition monitoring — vital
factors for preventing loss,
streamlining irregular-opera-
tions recovery, and optimising
cargo flows. The move aligns
with sustainability goals, re-
ducing mishandling and im-
proving resource utilisation.

Adam Boukadida
Chief Financial Officer
Riyadh Air

“At Riyadh Air, every deci-
sion is about creating journeys
that are effortless, person-
alised, and responsible. Our
partnership with Unilode is
more than a technological up-
grade — it is about building
trust, reducing environmen-
tal footprint, and delivering
the premium experience our
guests deserve. Together, we
are shaping the future of travel

Ross Marino
Chief Executive Officer
Unilode

with smart, sustainable, and
human-centered  solutions,
said Adam Boukadida, Chief
Financial Officer, Riyadh Air.

“Partnering with Riyadh
Air at such a pivotal stage of
its journey underscores Uni-
lode’s ability to deliver value
not only today, but also well
into the future,” said Ross
Marino, CEO, Unilode. “Our

innovative ULD solutions,
unrivalled global network,
and pioneering digital plat-
form will give Riyadh Air the
agility and resilience needed
to build one of the most for-
ward-looking airlines in the
world. We are proud to con-
tribute to the Kingdom’s Vi-
sion 2030 by supporting its
aviation transformation.”

With Riyadh Air set to
start operations this year, this
agreement underlines the air-
line’s ambition to develop a ro-
bust, technology-driven cargo
ecosystem. By using digital
ULD management, Riyadh Air
is positioning itself as a future-
ready carrier that will contrib-
ute to Saudi Arabia’s Vision
2030 goals and strengthen
the Kingdom’s role in global
air cargo. £

+» Focus on baggage and
cargo ops efficiency

+% Lightweight, durable
ULDs to improve fuel
savings

+* Reduce mishandling and
operational delays

<+ Innovation

+ Bluetooth-enabled ULD
tracking technology

++ Real-time visibility
and stock optimisation

+ Digital platform for
condition monitoring
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Global Rail 2025 focuses
on technology, sustainability

The second edition of Global Rail 2025, hosted by Etihad Rail, brought together innovators, engineers, and
transport enthusiasts to celebrate the advancements in railway tech and sustainable transport. The event provided
an educational experience, highlighting the future of rail travel, connectivity, and sustainable transport solutions.
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Turning local knowledge

into global impact

AVIAREPS has had a strong first year in its cargo division, using global partnerships, local market expertise, and
digital innovation to drive growth. In an interview, Frederick Overton, Global Head, Cargo, discusses expanding
the airline portfolio, delivering value to partners, and navigating the challenges of an evolving industry.

e
I/ CT Bureau

ooking back on

your first year at

AVIAREPS, what
were the key successes?

This first year has been in-
credibly rewarding. I have
been struck by the sheer scale
of AVIAREPS and its focus
on quality and data-driven
decision-making. One of our
biggest advantages has been
leveraging the company’s re-
lationships with 100 airlines
globally, which has allowed us
to establish the cargo division
with key stakeholders.

Today, we are proud to serve
more than 10 major airline
brands, and we anticipate that
number will double — or even
triple — over the next year.
Managing that pace of growth
has been both exciting and
challenging in the best possi-
ble way.

How does AVIAREPS
turn local expertise
into real results for
partners?

With 76 offices in 71 countries,
AVIAREPS has an internation-
al presence that makes us rel-
evant to airlines everywhere.
But what drives results is the
expertise and market knowl-
edge of our local teams, sup-

Frederick Overton
Global Head
Cargo

ported by partnerships with
data and distribution provid-
ers. Every market has unique
dynamics — from export pro-
files to competitive pressures
— and our ability to combine
actionable insights with on the
ground intelligence allows us
to deliver measurable value for
our airline partners.

What suﬁplier
partnerships have
made a big impact
since joining?

Since I joined, we have forged
partnerships with several lead-
ing data providers to equip our
teams with advanced insights.
Our collaboration with Rotate,
for example, gives us real-
time intelligence on air cargo
capacity trends, helping us
make informed strategic and

tactical decisions alongside
our airline partners. We have
partnered with Webcargo by
Freightos, which allows us to
distribute cargo capacity and
rates for airlines that do not
yet have API connectivity. This
has helped them reach digital
channels without the heavy
investment typically required.

As a GSA, where does
AVIAREPS deliver
value that airlines
cannot easily replicate
in-house?

Our unique advantage lies in
combining deep local knowl-
edge with operational flexibil-
ity. For airlines growing their
networks post-pandemic, es-
tablishing in-house teams in
every market, can be costly
and complex. By partnering
with AVIAREPS, carriers can
tap into our experienced lo-
cal teams and networks, ena-
bling them to drive revenue
and market share growth with
minimal upfront investment.

How have existing
Eax GSA relationships

elped build cargo
business?

Our reputation as the leading
passenger General Sales Agent
(GSA) globally has been an
asset. It often helps us open
doors and start meaningful
conversations with airlines
about cargo. Naturally, cargo
teams want to understand our
capabilities and strategy be-
fore moving forward, but we
have been able to build that
trust quickly. In some cases,
we have even combined pas-
senger and cargo represen-
tation into a single contract,
creating a true one-stop-shop
solution for our partners.

By working with
multiple carriers
across diverse
markets, we can
often find creative
solutions when
disruptions occur

Positioning and
selling premium

roducts, what is the
ﬁey to success in your
opinion?

High-value cargo products de-
mand a airline offering and a
knowledgeable sales team that
understands the nuances of
each shipment type. Whether
it is pharma, live animals, or
time-critical logistics, our
teams are trained to represent
these products to forwarders.
And with high-value cargo,
service availability is critical —
that is why our global contact
centres ensure 24x7 support to
meet the needs of these spe-
cialised shipments.

How do you maintain
service continuil:ifl
during capacity shocks
and disruptions?

One of our strengths is the
breadth of our airline portfo-
lio. By working with multiple
carriers across diverse mar-
kets, we can often find creative
solutions when disruptions
occur. An example is collabo-
rating with one partner airline
to cover routes for another
carrier facing challenges. That
kind of flexibility creates value
for all parties and helps main-
tain forwarder confidence. £
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UAE showcases its Al prowess

(@GITEX Global 2025

Abu Dhabi and Dubai government entities took part in Gulf Information Technology Exhibition Global 2025,
held from 13 to 17 October at the DWTC. The event highlighted the advancements in Al, smart transformation,
and integrated digital services, showing the UAE’s leadership in intelligent governance and digital innovation.

e
I CT Bureau

he Department of
Government  Enable-
ment (DGE), led Abu

Dhabi government’s pavil-
ion, marking the 14" year of
participation and reinforcing
the emirate’s ambition to be-
come the world’s first Artificial
Inteligence-native govern-
ment under the Abu Dhabi
Government Digital Strategy
2025-2027.

More than 30 government
and academic institutions con-
tributed to an experience fea-
turing 55 projects that show-
cased Als real-world impact
on communities. Key high-
lights included TAMM 4.0, the

Dr Mohammed Jumaa Rahma
Executive Director of Technology
and Digital Transformation
PCFC

cross-government super app,
Smart Investigator and Al Su-
pervisor by Abu Dhabi Police,
and Smart Hotel Check-In by
the Department of Culture

Rashid Al Sharid

Executive Director, Administration
and Finance Division

Dubai Customs

and Tourism that uses facial
recognition technology for
seamless hotel check-ins.

“Al-native by Design, Com-

munity-Driven by Purpose
meant reimagining a govern-
ment to be more intuitive,
personal, and responsive. By
working together within a uni-
fied government ecosystem,
we shaped a digital future
where innovation served a
clear purpose,” said His Excel-
lency Ahmed Tamim Hisham
Al Kuttab, Chairman, DGE.

Visitors experienced six
VR personas showing how
Al-driven services affected
students, business owners,
working parents, international
tourists, investors, and gov-
ernment employees. Other
projects included the Personal
Al Recruitment Compan-
ion, QMobility’s AI-powered
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parking pilot, Rayah by the
Department of Education and
Knowledge, and Sahatna’s
health services within the new-
ly unveiled TAMM Spaces.

The TAMM grew up to
1,100 services over the past
year through collaboration
with public and private sector
partners. The latest version
was smarter, more seamless,
and more ambitious. DGE had
assessed 400 Al-powered solu-
tions and advancing the vision
of an Al-native government
by 2027.

The  Ports, Customs
and Free Zone Corporation
(PCFC) presented digital in-
novations in smart customs,
logistics, and business trans-
formation, supporting Dubai’s
Economic Agenda (D33) and
the emirate’s digital govern-
ment ecosystem. Its interac-
tive pavilion showcased Marsa
platform for unified marine
berth management and an
advanced drone initiative to
enhance DPA  operations.
“The exhibition provided an
ideal platform to showcase

innovations, connect with
global experts, and exchange
insights on smart cities,
Al, and cybersecurity, said
Dr Mohammed Jumaa Rahma,
Executive Director, Technolo-
gy and Digital Transformation,
PCEC. It spotlighted Digital
Zero Four, the UAE’s first na-
tional company specialising in
smart business transformation
and Al-based digital solutions.

The company presented
a suite of intelligent tools for

G —

= Cross-government
super app with over
1,100 services

= Smart, seamless,
and Al-powered

= Collaborates with
90 public and
private partners

= Qffers 6 VR personas
for students, business
owners, tourists,
and more

imaging, monitoring, and
digital control, built on an
integrated infrastructure
connecting seamlessly with
government partners. This
initiative also highlighted cor-
porations role in advancing
Dubai’s Economic Agenda and
smart transformation strategy.

“The department unveiled
initiatives, including the Ra-
diation Prevention and Moni-
toring System, the Sawem
digital auction platform, and

S )

®  Marsa Platform to
manage marine berths
across Dubai

¥ Digital Zero Four to deliver
Al-powered business
transformation tools

= Radiation Prevention &
Monitoring System to
ensure safe operations

= Al Munasiq to provide
Al-powered cargo
classification

LOGISTICSTALK W

The firm presented
a suite of intelligent
tools for imaging,
monitoring, and
digital control, built
on an integrated
infra linking with
govt partners

the Al Munasiq Al-powered
cargo classification system.
These projects transformed
traditional regulatory systems
into intelligent, customer-
centric platforms,” said Rashid
Al Sharid, Executive Director,
Dubai Customs.

Together, Abu Dhabi and
Dubai government entities
showed how AI and digital
innovation could reshape
public  services, logistics,
and trade operations, po-
sitioning the UAE as an in-
ternational leader in intel-
ligent governance and smart
city solutions. £
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L) NOVEMBER &

3-4  Gartner Supply Chain
Planning Summit
London, UK

3-6  TIACA Air Cargo
Forum (ACF)
Abu Dhabi, UAE

4-5  Logistik & Transport
Gothenburg, Sweden

4-5  European Supply
Chain Management
Strategies Summit
Munich, Germany

4-6  ICT&Logistiek
Utrecht, Netherlands

4-6  TransLogistica Poland
Warsaw, Poland

4-6  FreightWaves Future
of Freight Festival
Chattanooga,
Tennessee, USA

5-6  IATA World Finan-
cial and Passenger
Symposiums (WES &
WPS)

Istanbul, Turkey

7-10 GLA Global
Logistics Conference
Bangkok, Thailand

11-13 Air Cargo Americas
Miami, Florida, USA

12 18" Global Supply
Chain & Logistics
Summit
Dubai, UAE

17-21 Dubai Airshow
Dubai, UAE

157" IATA Slot
Conference
Lisbon, Portugal

18-20

24 Arabian Cargo Awards
Dubai, UAE

For more information
contact: talk@ddppl.com
The dates shown on the Events
calendar are subject to change.
Please refer to EventTalk in ‘i to
track the changes in dates

End-to-end supply chain
solutions by Fedkx

The new logistics facility at Ras Bufontas Free Zone positions Qatar as a hub for
trade and supply chain ops. Opened by QFZ and FedEx Logistics, it will provide
end-to-end supply chain solutions, including tech, automotive, and retail.

His Excellency Sheikh Mohammed Bin Hamad Bin Faisal Al-Thani, CEO, QFZ, and Patrick Moebel, President of FedEx Logistics,
inaugurating the new facility. They were accompanied by senior officials of both parties

[
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he state-of-the-art facil-

I ity set up by FedEx will
provide faster, smarter,

and more reliable supply chain
solutions, linking businesses in
Asia, Europe, North America,
and the Middle East with do-
mestic and global markets.
The facility offers access to air
and sea freight as it is located
at Ras Bufontas Free Zone, ad-
jacent to Hamad International
Airport and near Hamad Port.

Equipped with warehouse,
storage, and office infra, the fa-
cility enables efficient forward-
ing, scheduling, and end-to-
end supply chain management.
The hub is designed to support
many industries, including re-
tail, automotive, and technol-
ogy, helping businesses stream-
line operations, expanding
regional reach, and responding
swiftly to market demands. By
leveraging Qatar’s location and
global class logistics ecosystem,
the facility reinforces the coun-
try’s position as a gateway for
global trade and strengthens
its role in driving economic
growth and global connectivity.

His Excellency Sheikh Mo-
hammed Bin Hamad Bin Faisal
Al-Thani, Chief Executive Of-
fice, Qatar Free Zones Author-
ity (QFZ), and Patrick Moebel,
President, FedEx Logistics,

By leveraging
Qatar'’s location and
logistics ecosystem,
the facility
reinforces the
country’s position
as a gateway for
global trade

took part in the inaugural cer-
emony. The launch follows an
agreement signed between
QFZ and FedEx Logistics to
enhance Qatar’s logistics in-
frastructure.

Operated by FedEx Lo-
gistics Qatar QFZ LLC, the
1,249 sqm facility combines
warehousing, storage, and of-
fice spaces, while serving as
a key node within the FedEx

network. Its proximity to ma-
jor transport corridors ensures
smooth customs brokerage
processes, faster cargo move-
ment, and reliable end-to-end
supply chain services for busi-
nesses across multiple sectors.
“The milestone strengthens
Qatar’s leadership as a hub
for logistics, innovation, and
international trade,” said His
Excellency Faisal Al-Thani.

“This state-of-the-art facil-
ity enables us to connect Qa-
tari and regional customers
with important international
markets with speed and re-
liability. By integrating this
hub into our global network,
we provide smarter logis-
tics solutions that help busi-
nesses grow and compete in
today’s fast-paced economy;
Moebel added.

The FedEx Logistics hub
enhances supply chain effi-
ciency, supports sustainable
growth, and aligns with Qatar
National Vision 2030 and the
Third National Development
Strategy (NDS3), identifying
logistics as a pillar of econom-
ic diversification. £
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QR Cargo doubles capacity on

Doha—Kathmandu route

QR Cargo recently announced
a capacity boost on its Doha-
Kathmandu route, doubling
weekly cargo uplift. The airline
will increase passenger flight
frequencies from 14 to 26 per
week, expanding total capac-
ity from 160-300 tonnes each
way. The additional belly-hold
will provide enhanced support
for importers and exporters
of Qatar and Nepal, strength-
ening trade flow across key
sectors. “This expansion re-
inforces our commitment to
supporting businesses with
reliable and flexible uplift op-

tions,” stated QR Cargo. The
move comes as demand for air
freight solutions across South
Asia continue to rise and

align with QR Cargo’s strat-
egy to enhance global con-
nectivity and offer more agile
logistics services.

Ethiopian Cargo transports 18 horses
from Belgium to China

Ethiopian Cargo & Logistics Services oper-
ated a specialised cargo flight to transport
18 horses from Liege in Belgium to Guang-
zhou Baiyun International Airport in Chi-
na recently. The horses were accompanied
by professional handlers and veterinar-
ians, ensuring expert care throughout the
journey. Each animal travelled in specially
designed stalls compliant with IATA Live
Animal Transport standards. The aircraft
cabin environment was controlled with op-
timal temperature, humidity, and pressure
levels. This operation highlights Ethiopian
Cargo & Logistics Services’ commitment
to delivering specialised air freight solu-
tions for transporting live animals.

EGYPTAIR partners with Cargo Flash
Infolech to modernise cargo ops

EGYPTAIR Cargo has an-
nounced a partnership with
Cargo Flash InfoTech to im-
plement advanced nGen In-
tegrated Cargo Management
System (ICMS), a major step
in modernising its
cargo ops enhanc-
ing global service
delivery.  Captain
Ehab  El-Tahtawi,
Chairman & CEO,
EGYPTAIR Cargo,
highlighted the im-
portance of digital
transformation  in

the airline’s roadmap. “Our
collaboration with Cargo Flash
InfoTech is helping us build a
future-ready cargo ecosystem
powered by data, innovation,
and global best practices,” he

said. The nGen ICMS platform
is designed to offer real-time
shipment visibility, operational
transparency, and smarter and
efficient solutions for custom-
ers worldwide. By integrating
tech into end-to-
end cargo processes,
EGYPTAIR Cargo
aims to streamline
operations, improve
customer  experi-
ence, and maintain
its competitive edge
in the rapidly evolv-
ing air cargo sector.

DOMESTCNEWS M

Emirates SkyCargo
announces
network expansion

Emirates SkyCargo is eyeing a
fleet and network expansion
soon, marking a new phase of
growth for the carrier’s global
cargo operations. Nadeem
Sultan, SVP, Freighters and
Cargo Planning, Emirates
SkyCargo, said the delivery
of 10 new Boeing 777Fs over

the next 12 months, alongside
the addition of many wide-
body passenger aircraft to
boost belly capacity will
enable the carrier to open
new destinations and increase
capacity on existing high-
demand trade routes.

Saudia Cargo
expands ops
to Cairo

Saudia Cargo is expanding its
operations to Cairo, mark-
ing a significant step in forti-
fying trade ties between the
Kingdom of Saudi Arabia and

Egypt. The expansion aims to
facilitate the Kingdom’s exports
to the Egyptian market through
Saudia Cargo’s global logistics
network. With a direct route to
Cairo, the initiative will reduce
transit time and streamline
supply chains for agriculture,
manufacturing, and consumer
goods sectors.
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DHLs Europe Innovation
Centre to integrate tech

DHL has launched its new Europe Innovation Centre, designed
to turn bold ideas into tangible logistics solutions. The expanded
facility stresses collaboration, tech, and showcasing innovations
set to reshape global supply chains. “The centre drives growth,
and redefines what is possible in logistics — by turning ideas into
impact,” said Katja Busch, CCO, DHL and Head, DHL Customer
Solutions and Innovation. The centre features Al-driven analyt-
ics, collaborative robotics, ESG-focused solutions, IoT, and smart
logistics platforms, providing space for DHL teams, customers,
startups, and partners to explore, test, and scale solutions.

FedEx’s Dublin—Indianapolis
flight to boost cargo

FedEx Corp. has launched a new four-days-a-week 767F service
between Dublin, Ireland, and Indianapolis, Indiana, said Richard
Smith, COO, International and CEO, FedEx Airlines. The route
allows cargo from Dublin to bypass congested coastal gateways,
reducing delivery times by one day and providing US shippers with
a link to Europe’s centres in high-tech, healthcare, and transporta-
tion sectors. The route shows the success of FedEx’s Tricolor net-
work redesign, enhancing air freight capabilities and supporting
expanding industries in Europe and the US, said Wouter Roels,
Regional President, FedEx Europe.

LATAM Cargo launches new
cargo route from Brussels

LATAM Cargo launched a new cargo route between Brussels,
Belgium, and Sao José dos Campos, Brazil to strengthen freight
connectivity between Europe and South America. “With this new
route, we reinforce our position as the cargo operator with the
robust and flexible network between Europe and South America,’
said Matias Cortina, Commercial Cargo Director, Europe,
LATAM Airlines Group. LATAM Cargo stressed its commitment
to providing faster, competitive, and more agile transportation
solutions to support the trade between the two continents.

Astral Aviation freighter
takes off from China

Astral Aviation has launched its Boeing 767-300F from Haikou,
China, to Johannesburg, South Africa. The service reinforces the
carrier’s commitment to strengthen trade ties between China and
Africa. The new route provides a vital air bridge to meet the de-
mand for cargo transport across multiple sectors, states a press
release. By offering reliable and dedicated freighter capacity, As-
tral aims to support businesses in accessing new markets. Astral
Aviation highlights the service enhances connectivity, promotes
stronger two-way trade, and opens opportunities for firms looking
to expand their reach across the continent.

CYG expands cargo capabilities with new F&F facility

Cincinnati/Northern Kentucky International Airport (CVG) has opened the
first development at its Global Logistics Park with the launch of F&F’s new
80,000 sqft cargo facility. The facility features airside access and 18 truck
docks, expanding air freight capabilities and fortifying CVG’s position as a
leading cargo hub. “This facility represents the partnership and innovation,
driving economic growth at our airport and throughout our community;” said
Larry Krauter, CEO, CVG Airport. The facility is designed to improve efficien-
cy, streamlines handling, and meet demand from domestic and global freight
markets. With integrated logistics solutions, the new hub provides businesses

with enhanced connectivity.
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American Airlines Cargo goes
live on CargoAi platforms

American Airlines Cargo has gone live on CargoAi platforms in
the US, following a rollout across 11 European nations. The ex-
pansion gives forwarders access to AA Cargo’s network through
CargoMART, a digital marketplace for instant bookings, and Car-
goCONNECT, offering API solutions for smooth system integra-
tion. “This is the first milestone in what we expect to be a strong
partnership with CargoAi, and a part of our digital distribution
strategy, said Greg Schwendinger, President, American Airlines
Cargo. By supporting these platforms, the airline is providing a
faster, more transparent, and efficient booking experience.

INTERNATONALNEWS W

7Air ventures into Guyana
with direct cargo route

Air Cargo Pack Guyana has teamed up with 7Air Cargo to intro-
duce a freighter service between Miami, US, and Georgetown,
Guyana. “Our mission is to link businesses with speed, reliability,
and flexibility, said Michael Mendez, CEO, 7Air. “This partner-
ship with Air Cargo Pack allows us to bring that promise to Guy-
ana at a time when logistics are critical to its growth” The Boeing
737-800Fs are designed to improve delivery times, support supply
chains, and create new opportunities for importers and exporters
across various industries. Air Cargo Pack (Guyana) will act as the
local representative, offering biz a way to link with supply chains.

SAL, China Cargo Airlines
to boost air connectivity

To strengthen air cargo operations between the Kingdom of Sau-
di Arabia and China, SAL Saudi Logistics Services has signed an
agreement with China Cargo Airlines, a subsidiary of China East-
ern Airlines Logistics. The partnership aims to enhance ground
handling efficiency, improve service reliability, and support the
growing trade movement between the two nations. SAL will pro-
vide advanced ground handling and logistics services for China
Cargo Airlines’ operations, aligning with the goals of Saudi Ara-
bia’s National Transport and Logistics Strategy. The collaboration
will likely streamline air cargo processes, expand connectivity.

Kalitta Air operates world’s
first B777-300ERSF

Kalitta Air, the US-based cargo airline, has made aviation history
by operating the first commercial cargo flight of the Boeing B777-
300ERSE, a newly converted freighter variant developed by Israel
Aerospace Industries (IAI). Aircraft N778CK (msn 32792) flew be-
tween Cincinnati International and Atlanta Hartsfield-Jackson re-
cently on behalf of DHL International. The carrier, known for long-
haul cargo ops and fleet flexibility, received two B777-300ERSFs
in September 2025, both leased from AerCap. While N778CK is
active, the second aircraft, N770CK (msn 32792), remains stored
at Oscoda pending induction.

ITOCHU-DP World to fortify logistics, trade in Africa

DP World has signed a pact with Japan’s ITOCHU Corporation to expand
logistics, supply chain infra, and distribution capabilities across sub-Saharan
Africa. “The pact was signed during the Tokyo International Conference on
African Development in Yokohama, Japan,” stated Shinya Ishizuka, CEO, Afri-
ca Bloc, ITOCHU Corporation. “It highlighted the growing focus on Africa as
a trade and investment hub.” Under the pact, the duo will explore opportuni-
ties in order to enhance connectivity and market access across the continent,
supporting Japanese businesses looking to set up or expand operations in Af-
rica. DP World, with ops in 48 African countries, has invested US$ 3 billion in

ports, terminals, and warehouses. ™
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Movements

DHL GLOBAL
FORWARDING
Kingdom of Saudi Arabia

Huaxiang Li has joined as
Head, Road Freight, DHL
Global Forwarding in KSA. She
will lead China Business De-
velopment, focusing on trade
between Asia and the ME. Her
joining reinforces DHL’s com-
mitment to delivering reliable
road freight solutions.

MESSE FRANKFURT
MIDDLE EAST
Dubai

Chris Lee was appointed the
Portfolio  Director, Mobil-
ity & Logistics division, Messe
Frankfurt ME. He has a track
record in driving growth and
commercial  transformation.
Lee will also oversee Auto-
mechanika Dubai, fortifying
the region’s exhibition.

SWISSPORT
North America

Ajay Barolia has been ap-
pointed as the EVP, Cargo,
North America at Swissport.
He has years of experience in
operational excellence, digital
innovation, and sustainabil-
ity. Reporting to Chief Execu-
tive Officer Nelson Camacho,
Barolia is focused on mod-
ernising and expanding Swis-
sport’s cargo ops.

AIR ONE
UK

Clair Gunn has been appoint-
ed as Commercial Operations
Director, AIR ONE, marking
a key leadership move as the
company expands its global
footprint. In her new role, she
will oversee commercial ops,
including fleet capacity plan-
ning, network design, and rev-
enue performance across char-
ter and scheduled services.

FEDEX
Singapore

Kawal Preet joined as the EVP,
Planning, Engineering and
Transformation, FedEx. In
her new role, she will oversee
a global, centralised planning
and engineering function fo-
cused on network integra-
tion. As the APAC President
since 2020, Preet guided the
Asia-Pacific region through
the pandemic.

GLOBAL GSA GROUP
Netherlands

Dr Cor de Man has been ap-
pointed Senior Executive Ad-
visor at Global GSA Group. He
will focus on optimising busi-
ness processes and enhancing
value for the firm’s airline part-
ners. Based at the company’s
Hoofddorp HQ, his appoint-
ment supports Global’s strat-
egy to combine digital innova-
tion with human expertise.
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SKYLINK CARGO SERVICES
is pleased to announce its appointment as cargo GSA for

Operating Daily Wide Body Aircraft from Dubai to Kabul

Flight No. From To Dep. Arr. Days Aircraft
RQ902 DXB KBL 0300 0615 Daily A340

Acceptable Dimensions: 315*215*157cms/1200 kgs per piece
Cargo handover accepted in DXB or DWC

Contact us for rates, space and booking confirmations
sales@skylinkcargoservices.com

9 1516 BURLINGTON TOWER, O PH. +9714 2989880
BUSINESS BAY, DUBAI MOBILE : +971 50 9189182
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It's never just an address,
which is why we go beyond borders with our partners to deliver



